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Forward-looking Statements

Today’s presentation contains a number of forward-looking statements based on current
expectations, estimates and projections. These statements are not guarantees of future performance
and are subject to certain risks and uncertainties. Therefore, actual results may differ materially.

Information about the Company’s use of non-GAAP financial measures, why management believes
presentation of non-GAAP financial measures provides useful information to investors about the
Company’s financial condition and results of operations, and the purposes for which management
uses non-GAAP financial measures is included in the Company’s Annual Report and on the Company’s
website at sonoco.com under Investor Relations, Webcasts & Presentations, Non-GAAP
Reconciliations for Q3 2016 Earnings Presentation.

Pursuant to the requirements of Regulation G, the Company has provided definitions of the non-GAAP
measures discussed during this presentation as well as reconciliations of those measures to the most

closely related GAAP measure on its website at sonoco.com.

This presentation does not constitute the solicitation of the purchase or sale of any securities.
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Key Focus Area Scorecard — 2016

PY FY Incident Rate CY YTD Incident Rate

CY YTD Injuries CY Target Rate
Safety
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Safety

2016 Number of Injuries to Date: 81 2016 Injuries Rate to Date: 0.41
136 127 0.53
0.47
105 0.41
2010 2011 2012 2013 2014 2015 2016 2010 2011 2012 2013 2014 2015 2016
YTD YTD
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Net Working Capital Days

Cash Gap Days
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Customer Satisfaction

On-Time, In Full Performance

96.0% | 9a.6% | 95.5% | 96.2% | %> [Nesigse| 95.4% | 96.0% | 95.6%
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Total Productivity

Target 63.1

Manufacturing Price Fixed Total

YTD Actual (SMM)
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Consumer Display &
Packaging Packaging

Sales $394 $506

Paper & Protective Base EBIT  $388  $46.0
Engineered Solutions
Carriers

* Amounts have been restated to correct prior-year misstatements



Europe 20%

Paper &
Engineered
Carriers
35%
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Become the acknowledged leader in high-quality, innovative, value-creating packaging
solutions that “Satisfy the Customer?

e e e T EPEP T P reram
o | i
Be a GREAT company for our stakeholders cimepas LR

through an unwavering belief that - Insights and market alignment

“People Build Businesses” by Guidin Differentiating - Quality and service excellence
doing the right thing Principle Capabilities - Manufacturing excellence

Y S - Supply chain excellence

custome

[

| prggucts '
Mendiiri tatoabt innovative - Target average annual double-digit total return to
- Maximize sustainable packaging shareholders
cash flow from operations solutions

- Sales of $6 to $8 billion — Organic volume growth

« Grow our consumer packaging and i H H above packaging industry average
protective solutions businesses and our BI.!S":IE'SS FII:IEII'_I(EIEI' . = - -
industrial businesses in emerging markets Priorities Priorities - Operating margin of 9% to 10%

- Return on invested capital in top quartile of

» Optimize the portfolio Sl
packaging industry — RONAE = 11% to 12%

- Maintain investment grade credit rating

(O J—) ) ® © ()

Enféty Customer Satisfaction Grow and Optimize wmﬂuﬂa!. Excellence Maximize Cash Flow and Deployment People

Create a Value-creating solutions Insights Productivity Working capital management Talented
zero-injury On time and to specification Innovation Reduce unit cost to produce— Optimize capital investments Engaged
environment Voice of Customer Share/Profit optimization Sonoco Performance System Grow dividends Aligned
Optimal supply chain Acquisitions
Share repurchase
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Financial Priorities, Updated

- Target average annual double-digit total return to shareholders

FinanCial - Sales of $6 to $8 billion — Organic volume growth above

o _ege packaging industry average
Prioriti
0 t eS » Operating margin of 9% to 10%

» Return on invested capital in top quartile of packaging industry
— RONAE =11% t0 12%

- Maintain investment grade credit rating

i\
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Strength Giele Almemes

Sonoco?
diversified packaging solutions

e sheet, free cash flow
posite cans and tubes and cores
bnsumer Packaging and Protective

e portfolio to provide consistent
improved returns

d to shareholders




Consumer Growth Strategy

K

Consumer | Display & Patkaging

Global Consumer Packaging 2015 Sales
$2,728 MM

i

Paper & Protective

Display &
Packaging
5606

Global Rigid e
Paper & Solutions
Closures

51,150

Engineered
Carriers

Global
Plastics

5567

Global
Flexibles
5405
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Global Consumer Packaging Market - S1 Trillion by 2020

2014 Total: $812 Billion 2020 Projected: $998 Billion

Plastics
5225.0

(+4.4%*)

Plastics

C172 Q
o ] /2.0

Flexibles
: 5221;38*_
iy s
(+3.2%%*) "

Flexibles
5176.7

Other Other

36.8  Glass 179 Glass
» S58.4 ($+2.6%] 564.[%
(+1.6%)
Source: Smithers Pira, The Future of Global Packaging to 2020 *CAGR

@

16 16



Papl/—'\ninrf TranAdec: Chanaina CAncirimar DAAvITAF

17

Granofa
BIles

@




Packaging Trends: Micro-Brands Mean Big Business

e

Sillion

Sales Shift

47 CAGR




Innovation: An Engine for Growth
iPS Studio

Market

Research
Initiatives

Consumer Intellectual
PI’DPE‘I".'}' Acti’#it? Consumer Customer Co-Innovators

Innovation
Process

300

Active Trials

$250MM

Organic Sales Growth




Expand and Optimize Composite Cans




Expand the Can: Asia and Rest of World

* 30% growth in Southeast Asia in 2016

* Considering expansion into South America and Africa

g
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Flexible Packaging Growth

Sonoco Acquisition of Plastic Packaging Inc.
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Grow Flexible Packagi

Organic Volume Growth
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Grow Flexible Packaging: Inverted Pouch

Revolutionary Pouch Design Improves Consumer Experience

A
, S b S " Overall Units
“i~ QFEW 13.2% While
. the rest of
.-, q."- Dollars t_:]rew thE|r category
. BRAND 11.9% dec]mecl 4.5%
aIS =

BRAND

SOUR - HEHeele

p)) )

C r ure Ej‘ Nﬂturﬂ] Market share position improved
|
B from 44% to almost 48%0
Pure & Natural (e resi ot crot®

— it 14 02 (8T

Source: IRI DATA Total US - Multi Dutlet
Latest 52-week ending 07-10-16
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Evolve and Grow Plastics

Total sales: S500 million

* Thermoforming
* Injection Molding
e Extrusion
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The TruVue" Can

Jncanny.
ruIy Revealing.







Display & Packaging

Rebuild and Grow

* 25 global locations
* Operating profit up 85%

-
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Consumer | Display & Packaging

Protective
Engineered Solutions
Carriers

Temperature | Components
5152
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e
Grow ThermoSafe Globally

L.
. CTo.
* Volume up 6% in 2016
* Global market growth 7% per year laminarnedic
serm 1 Chilltherm insulated shipping systems
« s, . T . G11 = CcTG22
* Acquisitions adding $S20 million in sales
© www.laminarmedica.com
ainar 1 laminar ) cclc: B "I
il
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Passive

Active
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Industrial
Carriers NA

Protective
Engineered Solutions
Carriers

Primary
Materials
NA

S505
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Optimize Gl¢ © "~

* Transition corruga
* Grow URB produc
* Rebuild recycling
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Optimize to Grow Global Tubes & Cores

* Optimize footprint

* Technology improvement tc

* Productivity improvements

Primary Served Markets by Volume

35
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YTD 3Q 2016 Financial Performance

(S Millions except Base EPS)

Better/(Worse)

Net Income, Base

o\
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4Q and 2016 Base EPS Guidance Update

YTD 3Q 2016 Base EPS Results $2_ 11

Previous 4Q 2016 Base EPS Guidance 50_60 to $0_65

Previous Full-Year 2016 Base EPS Guidance $2.70 to $2.75

Company maintains 4Q and 2016 Base EPS guidance

{Q
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2017 Key Base Earnings Assumptions

39

Volume/mix growth projected at 2%

Material cost changes mix
*  OCC projected to be $95/ton for the year

* Resin prices expected to increase by 5% on average
Manufacturing productivity to more than offset other inflationary costs (wages, benefits, etc.)
Increased depreciation due to continued investment in Consumer businesses

Pension expense projected to increase by $2.2 million year over year or $0.01 per share
* Based on interest rates and asset values as of mid-November 2016

*  Reduction in assumed rate of return on pension assets from a weighted average of 7.5% to 6.5%
Slightly lower interest expense due to decline in total debt
Base effective tax rate increased to 32.2% due to change in geographic mix of earnings

Mexican peso and British pound projected to weaken further in 2017 against USD while other major
currencies to stay relatively stable

®



2017 Base EPS Bridge

Increase (Decrease) to Base EPS

2016 Forecast $2.72

Net Divestitures/Acquisitions (50.08)
Volume/Mix $0.11 )

Price Net of Material, Energy and Freight Costs (50.01)

Productivity Net of Other Inflation and Cost Changes $0.07

All Other (50.00)

Depreciation (50.05)

Pension (50.01)

FX ($0.01)

Interest/Shares/EiA and MinInt S0.03

Tax (50.04)

2017 Total before Share Repurchase $2.73

Share Repurchase $0.10

2017 Total with Share Repurchase $2.83

2017 Base EPS Range before Share Repurchase $2.68 to $2.78
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Extended Outlook — Sales

(S Billions)

$6.0

$5.0

$4.0

$3.0

$2.0

$1.0

$0.0

2013A 2014A 2015A 2016P 2017pP 2018P

I8
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Extended Outlook — Base EPS w/Share Repurchase

$3.20

$3.00

$2.80

$2.60

$2.40

$2.20

$2.00

2013A 2014A 2015A 2016P 2017pP 2018P
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Estimated Key Components of Projected Cash Flow

(S Millions)

43

2016P 2017P 2018P
Operating Cash Flow 470

C?pltal. I-;xpendltures Net of (190) (190)
Dispositions

)

(190
aan | 59 | e
Free Cash Flow m

Proceeds of Divestitures Net of
. 189
Acquisitions

Share Repurchases (100)

*2016 Operating Cash Flow and resulting Free Cash Flow
includes estimated cash tax payments and fees of $81 million
related to the sale of Blowmolding operations.
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Capital Structure

(S Millions)

Projected

QEFALRE End of 2016

Total Debt $1,128 S1,091 $1,091
AR AT

sow | som | s
Net Debt to

MooODYs - BAA2

STANDARD
&POOR’S - BBB+

44

Commercial Paper
1.0% Euro Debt due 2021
9.2% Bonds due 2021
4.375% Bonds due 2021
5.75% Bonds due 2040
Other Notes
Total Debt

Projected
End of 2016

W

W W
(@)
o} + o

S 165

S 249
S 604

$1,091
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Capital Deployment Strategy
* Target capital spending on profitable growth (S190 million projected in 2017)
* Pursue accretive acquisitions in targeted growth areas

* Continue 92-year tradition of returning cash to shareholders

*Increased dividends
*Share repurchases at $100 million

Dividends and Stock Repurchases
millions of dollars

210.8

138.0

lllll B l

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016
B dividends I share buybacks

177. 5
131. 5
1074 109.0 oo - 1213 —_=

@

45



Our Priorities for 2017

Getting It Right

The Right The Right The Right The Right The Right
Markets Technologies Geography Customers Packaging

* Food & Beverages * Grow & Optimize « North America = Established CPG's Enhancing customers’
* Fresh & Natural Flexibles « South America * Ascending Brands products with innovative
* Health & Medical Plastics * Pan-Europe * Regional Customers packaging solutions
Composite Cans * Asia
Tubes & Cores
* Rebuild Display & Packaging




Rebalancing and Realighing Our Portfolio for Growth

2016 = $4.8 Billion 2019 = $6.2 Billion
Consumer 53% Consumer 72%

h gy
D Eﬁl
D Consumer Consumer &
Related Packaging Protective Solutions
Protective Solutions m @
i Paper &
Engineered

@ Carriers 0
a

@ (3
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How We Win

Optimize fixe

Maximize fre
and target cz

pIsCUIT TREATS

Grow and op
Through a¢
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Sonoco’s Leadership Team

Jack Sanders
President and CEO

Paper/Engineered Carriers U.S./

Barry Saunders Rob Tiede
SVP and CFO Executive VP and COO
Vicki Arthur, SVP Howard Coker, S\VP Rodger Fuller, SVP
Plastic Packaging and Rigid Paper Containers and
Protective Solutions Paper/Engineered Carriers
International

49

Canada and Display and Packaging
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Evolving Consumers, Evolving Packaging

* It’s all about health: Fresh & Natural

* Micro-brands mean big business: 4% CAGR
* Gain share of store: center and perimeter
* “Snackification” drives package design

* Convenience
* Resealability
* Portion control



Formats and Fragmentation Drive Growth

Global Consumer Packaging Markets - S1 Trillion

* Key markets

Pet

Snacks

Coffee

OTC

Life sciences

Medical devices

Fresh food

Sauces and condiments

* Key Geographies

52

North America
Europe
South America - Brazil

2014 Total: $812 Billion

Plastics

Flexibles
S176.7

Other

Glass
536.8 58 4

Source: Smithers Pira, The Future of Global Packaging to 2020

2020 Projected: $998 Billion

Flexibles
5221.8
(+4.0%*)

$137.9
(+3.5%*)

5423 Glass

0 64.0
(+2.6%) {$+1.6%}

*CAGR
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Temperature Assurance By the Numbers

$2 4 Billion

Temperature Assured Market

= B
1] 0 4=
$1 4 Tr\ L“Oﬂ Pharmaceutical Market 6_8 /O ;ft:le?rket Mo
e

®
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Fragmentation Equals Opportunity

Active and Passive Capabilities

North Amerlca Europe




Packaging Expertise Creates Value

* Reduced Costs
* Reduced Spoilage

* Increased Savings

Mpan 0
ey an,

2
% ha, ling

Y8y
.L'.-w,‘“r b

BUSINESS STRATEGIES FOR
BIO/PHARMA SUCCESS ( :( >I V II V I ERCE

* Customized solution saved Cardinal Health
S10.7 Million
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The Composite Can: Constantly Changing

* We’ve been here before: From motor oil to frozen concentrate

* Expanding markets by expanding technical capabilities

* Nuts
* Powered infant formula
* Snacks

ORIGINAL ROAST

* Ground coffee

g
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What’s Next for the Composite Can

* Global snacking: Asia/Europe

* Powdered infant formula
* Focused on global compatibility

* Sweetened condensed milk

* Opportunity in Asia/Europe and
South America

it -
piTA CHrs
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Paper & Engineered Carriers

Optimization with Selective Growth

* Improved margins, earnings and cash flow
* 1% volume growth in URB
* Niche opportunities

* Growth in tissue and towel, floor
coverings and specialty paper

* T&C share gain in Europe and
Latin America

* T&C scale and scope support growth

58
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Sonoco Performance System (SPS)

Expanding Margins, Optimizing Operations

* Reduced converting costs

* Reduced cost of manufacturing

Margin Operational
Improvement Equipment
Process Efficiency

* Increased margins

Maintenance
Excellence

* Improved quality

Process
Stabilization

* Optimize the integrated SPS Cormtrliiing

supply chain

Quality

Focused
Improvement

Planning & Safety
Scheduling Total

Productive
Maintenance

@
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